Case Study: Ebates

Ebates Organic Ranking
increased by +422%

Objective:

Enhance organic traffic by optimizing website visibility and rankings in

: Increase in SEO Traffic
search engine result pages (SERPSs)

o
Insights:
+ Created high-quality, valuable content.
Increase in Top 3 Keywords

» Ensured technical SEO.

+ Optimized on-page elements

Increase in Top 50 Keywords
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