Case Study: Chargepoint
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I nS Ig hts: Connect with drivers when they want to

charge.

« Created compelling transactional content

« Optimized it with persuasive CTAs and user-friendly design

. . : . EV charging should be easy.

« Continuously analyzed and refined based on conversion metrics. : e X
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From organizations and fleets of all
sizes to drivers across Europe and

North America, our goal is to make

it simple for everyone to go electric.
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