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Al-driven content creation and marketing automation are
transforming the way businesses engage with their audience.
Two major Al models—ChatGPT (by OpenAl) and DeepSeek
(China’s rising Al startup)—are competing for dominance.

As a marketer,

Which Al model helps you generate
better marketing content?

Which tool provides deeper
insights, SEO advantages, and
audience engagement?

Which Al should your business invest in?

This document compares ChatGPT and DeepSeek from a
marketing perspective, analyzing their capabilities, limitations,
and potential applications in content marketing, SEO, custom-
er engagement, and advertising.
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Feature &) ChatGPT (R deepseeck
Developer OpenAl DeepSeek Al (China)
Model ) 5 2 s -
. GPT-3, GPT-3.5, GPT-4 DeepSeek-R1, DeepSeek-V3

Versions
Development | Over $100 million, uses advanced Around $6 million, developed with
Cost NVIDIA GPUs and high-end resources | fewer and less powerful Al chips
Open . ; "4 Yes (DeepSeek-R18& DeepSeek-V3 are
Source LLM X No (proprietary, closed-source) open-source and available on GitHub)

. Web browser, mobile apps (iOS, Mobile apps, desktop websites,
A bilit .

R Android), API, Free & Pro plans AP], free to use

GPU High, requiring expensive Low, designed to run efficiently

Requirement

NVIDIA A100/H100 GPUs

on lower-end hardware

Advanced, excels in NLP,

Competitive, strong In logic,

Performance reasoning, and creativity coding, and mathematical reasoning
A _ Strong but sometimes Excels in logic-heavy tasks,
Ai?:ﬁ?anclg;g generates factually incorrect particularly in mathematical and
or verbose responses coding-related queries
Memory "4 Yes, remembers past N functional
: : : : : t Iit
Function interactions (in Pro versions) X No memory functionality
Web Search "4 Yes, it offers web integration .4 Yes, but limited during
for real-time data high-traffic periods
Voice "4 Yes, it supports Advanced - ;
- e _ No voice interaction support
Interaction Voice Mode for conversation X PP
API Pricirig $3-$15 per million tokens, $0.48 per million tokens
depending on the model (significantly cheaper than ChatGPT)
Subscription | Free version available, but - | .
: tely free f bl
Fee GPT-4 requires payment ompictely Tree for public Lise
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Performance Test

The
Same Prompt

|— Given to —‘

ChatGPT | deepseek

O |Write Here >

We gave the same prompts to both models on SEQ,
Paid Media Marketing, and social media. The AdLift
team analyzed the responses, and the results are

~ really interesting!
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Social Media & Copywriting

Prompt:

Create platform-specific suggestions for
creatives for my product launch

Deepseek had the edge when it came to audience segmen-
tation. But Chatgpt was the clear winner when it came to
campaign ideation and copy. Chatpgt went into more detail
and showed a deeper understanding of the task at hand.

# Pinterest - Searchable & Lifestyle-Oriented ——

Creative Types:

B “Night Walk Essentials” Pin: Include your collar + other pet safety gear.

# Aesthetic Flat Lay: Show the collar next to a leash, 1D tag, and flashlight for a well-composed
image,

@ DIY Pet Safety Board: Pin content on “How to Keep Your Dog Safe at Night™ with your product

included,
& Stylish Pet Outfit Idea: Show dogs wearing the collar with fun outfits.

Product Showcase Board:

Pin Title: “The Must-Have Reflective Dog Collar for Safe Night Walks!"
Pin Caption: "Upgrade your pup’s safety & style! Our reflective collars make night walks worry-

reate a board called "Glow Up Your Pup” with pins of your callar in action, customer photos, and
related pet safety tips.

free. Click to shop! W .+ =

Winner:



2. Informational Keywords

Prompt:

SEQO & Keyword Research
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Can you do keyword research on digital marketing

agency and suggest the best keywords

DeepSeek provides a comprehensive analysis by suggesting
various keyword categories, types, intent, and competition
levels. In contrast, ChatGPT offers a list of 10 keywords along
with their search volume and difficulty. Additionally, Deep-
Seek creates detailed keyword clusters for better strategic
Implementation.

Can you do a keyword research on Digital Marketing Agency and

st Hhak Pas® Lamasnrrds

3. Local SEO Keywords

4. Long-Tail Keywords
5. Industry-Specific Keywords

6. Competitor-Based Keywords [

An

abyr

7. Branded Keywords M‘

" ye
1y

8. Emerging Trends and Technologies

Can you do & keyword research on Degital Marketing Agency and
SUGgest the bett keywords

Conducting thorough keyword retestch is essential for & digital marketing sgency siming 1o

o 15 & curated kit of eMective keywords,

along with thew appronmate monthly search volumes and competitiveness:

Monthiy Learch Volume Competition Level
14,100 s
5,400 Hagh
3400 Medum
2400 Medbum
1 o
h
Gyt marketeg frms 880 it
Ogtal mariorting agency %o smal butinesies wo Madium
Sl Low
i Mechum

astayue Gl marketing agency

G

i you 90 8 keyword research on Degital Marketing
3 chrtal Marketing SGency Mming 1o

1 the best keywords

® Con

Scting thorough lorywodd research i essentaal for

chents. Below 5 & Curated st of eMective keywords,

search volumes and competitiveness

Competition Level

g

Monthiy Sesrch Volume

Geptal marietieg ageey ¥.100

Key Considerations for Keyword Selection:
1. Relevance: Ensure the keywords align closely with your agency’s senices and target sudience.

2. Search Intent: Understand whether users are seeking information, services, of spedific solutions |

when usng these keywords

3. Search Volume: Target keywords with sufficient search volume to reach a broader audience.

between hugh-c petition keywords, which are more challenging 1o

4. Competition Level:

rank for, and kw-cox on keywords, which may offer quicker wins.

Long Tail Keywords: incorporate more specific phrases Nke “digital marketing agency for

SAMUPS™ 10 MTIACT Miche Audkences and reduce competition.

& Local Keywords: your location in Cawnpore, Uttar Pradeth, consider using localoed r
keywords such as “digital marketing agency in Cawnpore” or “digital marketing services in Untar

Pradesh” 1o attract local chients.

Additional Tips:
*  User Intent: Align your content with the intent behind each keyword 10 improve engagement
4ndd CONVETSIon rates
= Competitor Analysis: Examing the keywolds youl competitors are rankong for to ilentify
potential oppOTuNities or Gaps in your strategy.

= Content Optimization: Naturally integrate selected keywords into your website content, meta

Winner :

cdeepseeck
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Paid Media Marketing

Prompt:

| am running an ad campaign about pet-friendly cafes.
My target audience is pet parents.
Brainstorm 5 negative keywords for "Pet cafes near me".

ChatGPT not only provided the PPC keywords but also crafted
the ad messaging, even when asked to generate the negative
keyword list. It highlighted in-segment keywords while avoiding
generic terms, unlike Deepseek. ChatGPT has bucketed the au-
dience based on intent, competition, and industry, which Deep-
Seek missed. This bucketing allows marketers to plan, execute,
and track results more effectively. Here are the prompts we
gave both ChatGPT and Deepseek.

I'm running an ad campaign about pot-friendly cafos. My target

an ¢ cafes. My target audience
audienca is pet parents. Brainsiorm 5 negative keywords for the lopic 9% PN SH0U Pe YAy SA10A. MY LD AL BUAOCE S PRl patRr
of Pet cales near me B ™ 5 neg. WO pic of Pet cate: m
For your ad campaign on pet-friendly cafes largoling pet parents, you'l wan! 1o exclude &F  When running an ad campaign for pet-friendly cafes, it's impostant to exclude irrelevant searches
irrelevant searches lo provon! wasled ad spend. Horo are 5 negative keywords for “Pet cafes to ensure your ads reach the right audience. Hete are S negative keywords to add to your
near me™ to rofing your largeting.
Negative Keywords (To Exclude Irrelevant Traffic) 1."Pet food”
1. “Cat cafes near me™ — If your campaign is focused on dog-friendly cafes. oxciuding this roduc ¥
provents. ing cat ive cafe
; h . 2. "Veterina
2. *Pet adoption centers”™ -« Users searching for pet cales might actually be looking for
adoption centers rather than places to ding with pots. Filters out soarches related 10 vot clinics of pet healthcare services.
3, “Pet-free cales™ — Somo usors may bo searching for cafes that don't allow pets, which 3.*Pet grooming"
would b irrelov. ant 10 YOUr cCampaign
Excludes users looking for pet grooming 5alons oF Servicos. »
4. “Pet cafe jobs" - If you're promoting cafes for pet parents, job seakers kooking for work ata
pot cato are nol your audience 4. "Pet adoption”
5. “DIY pet cale™ -« Some users might be looking for how Lo start a pet-friendly cafe rathor than Filters cul searches related to adopling pets rather than visiting cates with pets
visih 1
o 5. "Pet boarding”
Pro Tip: Add thoso negative keywords 10 your campaign 1o improve ad relevance, reduce o laci
wasted spend, and attract only pet parents looking for a dining experience with their pets. »”
Would you ke agdisonal long-tail keyword suggestions o improve your ad largeting? By ad T 1 d g bud
itrel ] ] DT P d in pot-f ¥

cafes.
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Final Verdict:
Which Al Should Marketers Use?

Marketing Use Case Best Al Model
-+ SEO & Blog Content Q) deepseek
-~ Social Media Copywriting . ChatGPT

—= Performance Marketing . ChatGPT
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Choosing Between ChatGPT & cdeepseek

In the fast-paced world of Al-driven marketing, both ChatGF1
and DeepSeek bring unique strengths to the table.

tGPT shines In crafting engaging social media content and
persuasive ad copy, making it a go-to for dynamic campaigns.
On the flip side, DeepSeek excels in SEO and blog content,
offering in-depth keyword analysis and structured articles that
boost your search rankings.
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Acquire. Amplify. Advance.

Do you want to rank higher on
Al Overviews and LLMs?

Contact the Al Experts at AdLift Today

hello@adlift.com




